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http://www.kingsfund.org.uk/sites/files/kf/field/field_publication_file/clustering-of-unhealthy-behaviours-over-time-aug-2012.pdf
http://www.kingsfund.org.uk/sites/files/kf/field/field_publication_file/clustering-of-unhealthy-behaviours-over-time-aug-2012.pdf
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Demographic profiles Quality of life/ wellbeing 

measures
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35% 22%32% 18%

Who do no weekly 

moderate physical 

activity

Who do no weekly 

vigorous physical 

activity

Current smoker/ 

nicotine or tobacco 

user

Self report as unfit/ 

very unfit
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56%

44%

 

https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/216528/dh_134486.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/216528/dh_134486.pdf
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37%

MALE 

FIT

23%

FEMALE

FIT

21%29% 50%
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Exercise already

45%
Don’t exercise 

enough

50%

23%

Already exercise 

enough –not 

interested in doing 

more

22% 35% 5% 9%

Appetite for doing 

more

57%

Already exercise –

but would like to 

do more

Don’t exercise 

enough – would 

like to do more

Don’t exercise 

enough – not 

interested in doing 

more

Don’t exercise 

enough – can’t do 

more
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Almost half 

(47%) of 

residents cite 

lack of time
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More likely to report unhealthy diet
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36% of 

residents say 

they have a 

healthy diet
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Once a month or less

2-4 times a month

2-3 times a week

4 or more times a week

Never

34% 22% 20%

14%8%
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Would require no 

intervention

Meets criteria for 

brief advice

Meets criteria for brief 

advice and would be 

recommended for referral 

to wellbeing service

55% 33% 12%
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Would require no 

intervention

Meets criteria for 

brief advice

Meets criteria for brief 

advice and would be 

recommended for referral 

to wellbeing service

44% 41% 15%
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16%

55%

15%

3%

21%

7%

17%

 



 

 

 



 

15-042103-01 Portsmouth Health and Lifestyle Survey INTERNAL USE ONLY© Ipsos MORI

Paste co-

brand logo 

here

77%

Awareness of stop-smoking services...

91%

69%

24%

24%

22%

51%

34%

17%

19%

9%

Preference of stop-smoking service…

… 14% say ‘none 

of these’
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Most likely to not feel informed
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https://www.ipsos-mori.com/Assets/Docs/Publications/sri-ipsos-mori-macmillan-more-than-a-million-2012.pdf
https://www.ipsos-mori.com/Assets/Docs/Publications/sri-ipsos-mori-macmillan-more-than-a-million-2012.pdf












  





 


